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A Jockey Store in Suburban Mumbai
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Page Industries Limited (CMP - X 25,600) is our preferred pick in the apparel
sector given its healthy financial performance and dominance in the innerwear
segment along with expansion into the outerwear/athleisure segment.

Jockey Stores: We visited a couple of Jockey stores to gauge how business was
faring. One of the stores, which had opened 10 years ago, said that business
traction has increased every year since opening. Currently, the store witnessed a
footfall of 2,000 customers/month with a conversion rate of 90% and did a
monthly turnover of X 25 lakhs (X 3 crores/year). The sales targets are increased
by 10% every month and based on the targets achieved the store employees get
an incentive. They added that their interactions with the company (Page
Industries) were smooth and that they were very helpful.

In terms of competition they said that they face no competition as their peers
such as Calvin Klein, Lux Industries, Rupa & Company, and so on are either above
or below their average selling price and that Jockey provides the highest quality
and value for money product compared to peers.

Talking about segment performance, the feedback from the store was that men’s
was doing better than women’s. Within the men’s segment the store added that
although Jockey is known for innerwear, the outerwear segment was growing
faster than innerwear. The kids segment, which Page Industries is focusing on
very strongly, is growing but not growing very fast yet. They said that this is
because there is still not a lot of awareness amongst consumers that Jockey has a
kid’s range.

In a span of half an hour that we were at the store the store had five customers
out of which three were converted. A Jockey Woman store across the street was
also witnessing healthy footfalls in the time we were there.
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Products on Display at the Jockey Store
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JOCKEY

othing mankind since 1876

A Jockey Store in Subufban Mumbai

At another five year old Jockey store, the monthly sales have risen to X 18 lakhs
from X 12 lakhs a few years back. All the segments were doing well including the
kid’s range, they added. In terms of competition, they said that they don’t face a
lot of it. Since Van Heusen is not a focused innerwear/athleisure brand they will
find it difficult to gain traction in this space, they added.
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Van Heusen Innerwear/Athleisure on Display at the Van Heusen Store
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Van Heusen Store: The feedback from the Van Heusen store was that the
previous SKUs which were priced at X 299 were selling better than current SKUs
which are priced at X 399 and beyond. They added that current SKUs are not
selling very well since the price hike and that customers prefer to buy at Central
or Lifestyle as there are more options and price points are lower.

They said that Jockey is a well established brand and that customers prefer Jockey
over Van Heusen. In terms of sales, the store had innerwear/athleisure sales of X
4,50,000 for 2019 (750 pieces). When it comes to manufacturing, most of the
items that we observed were manufactured outside India (in Sri Lanka) by third
party manufacturers.
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Van Heusen Athleisure Products on Display at the Van Heusen Store
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Central Store: The Store Manager at Central said that Jockey has no competition.
For Central, Jockey did sales of X 1 crore/year whereas US Polo did sales of X 25
lakhs/year. They added that this is the trend across all Central stores and that
Jockey has a more than 50% market share in innerwear and athleisure. In terms of
segments, athleisure is picking up and doing very well for Jockey they said

Although in the women’s segment they have more competition (Enamor and
Triumph), they are very strong in certain categories such as women’s sportswear.
They added that their price points are very sharp and affordable in ladies
innerwear which no other brand has and that their product packs are very
affordable and offer more value for money which other peers find challenging to
match. Jockey’s policy of not giving discounts has been maintained they said.

The Store Manager opined that Van Heusen innerwear caters to only their captive
audience, i.e., customers who come for formal clothes happen to buy some of
their innerwear products and since they have a wide range (formal
shirts/trousers/jackets/suits) they will find it challenging to focus heavily on
innerwear.
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Jockey Products on Display at the Lifestyle Store
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Lifestyle Store: The store said that Jockey was the most sold innerwear. Jockey
had yearly sales of X 6,50,000 whereas Calvin Klein did business of X 2,50,000 and
US Polo/Van Heusen/Fame Forever (in-house brand)/Chromozome averaged X
1,50,000.

On Jockey Kids, they said that it was doing well but there were some stock issues
as there was not enough stock. Sales will pick up as soon as there is ample stock,
they added. Jockey’s products sell even without a discount they said and added
that customers look for discounts on other products and buy them only if there
are discounts but with Jockey that is not the case. They added that if you keep
two brands side by side, Jockey is the one which will sell. The kids range had sales
of X 5,50,0000/year whereas other brands such as United Colors of
Benetton/Bossini/Fame Forever average X 3,50,000.

Marks & Spencer Store: Marks & Spencer is pretty strong in innerwear. Innerwear
contributed 36% of the sales for the store we visited. The Store Manager said that
even though he has M&S innerwear he uses Jockey himself as Jockey is more
comfortable. The store had sales of X 40,000/day (X 1.5 crore/year) for the
innerwear segment. He stated that Jockey is a strong brand and has established
itself over the years in terms of quality, affordability, and brand recall and hence
faces very little competition. In terms of manufacturing, most of the M&S
products we observed were imported from Bangladesh.

View

Given the healthy feedback we’ve received from the Jockey stores along with
positive feedback from the MBO stores, we can see that sales traction for Jockey
is healthy and it has maintained its market leadership. Jockey’s products are
utilitarian and not exposed to the vagaries of fashion as is the case with other
apparel categories.

Mangal Keshav Securities Limited



PAGE INDUSTRIES LIMITED CHANNEL CHECK

Exhibit 1: Sales and Profits for Major Indian Innerwear Players (FY 2019)
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Exhibit 2: Profitability Ratios for Major Indian Innerwear Players (FY 2019)
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Given Page’s market leadership and healthy financial performance, we see its

net worth growing by 15% CAGR over the coming two years and recommend a
buy with a price target of X 34,000.
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Disclaimers:

This Research Report (hereinafter called ‘Report’) is prepared and distributed by Mangal Keshav Securities Limited (MKSL) for
information purposes only. The recommendations, if any, made herein are expression of views and/or opinions and should not
be deemed or construed to be neither advice for the purpose of purchase or sale of any security, derivatives or any other
security through MKSL nor any solicitation or offering of any investment /trading opportunity on behalf of the issuer(s) of the
respective securities) referred to herein. These information / opinions / views are not meant to serve as a professional
investment guide for the readers. No action is solicited based upon the information provided herein. Recipients of this Report
should rely on information/data arising out of their own investigations. Readers are advised to seek independent professional
advice and arrive at an informed trading/investment decision before executing any trades or making any investments. This
Report has been prepared on the basis of publicly available information, internally developed data and other sources believed
by MKSL to be reliable. MKSL or its directors, employees, affiliates or representatives do not assume any responsibility for, or
warrant the accuracy, completeness, adequacy and reliability of such information / opinions / views. While due care has been
taken to ensure that the disclosures and opinions given are fair and reasonable, none of the directors, employees, affiliates or
representatives of MKSL shall be liable for any direct, indirect, special, incidental, consequential, punitive or exemplary
damages, including lost profits arising in any way whatsoever from the information / opinions / views contained in this Report.

Trading and investment in securities are subject to market risks. There are no assurances or guarantees that the objectives of
any of trading / investment in securities will be achieved. The trades/ investments referred to herein may not be suitable to all
categories of traders/investors. The names of securities mentioned herein do not in any manner indicate their prospects or
returns. The value of securities referred to herein may be adversely affected by the performance or otherwise of the respective
issuer companies, changes in the market conditions, micro and macro factors and forces affecting capital markets like interest
rate risk, credit risk, liquidity risk and reinvestment risk. Derivative products may also be affected by various risks including but
not limited to counter party risk, market risk, valuation risk, liquidity risk and other risks. Besides the price of the underlying
asset, volatility, tenor and interest rates may affect the pricing of derivatives.

The possession, circulation and/or distribution of this Report may be restricted or regulated in certain jurisdictions by
appropriate laws. No action has been or will be taken by MKSL in any jurisdiction (other than India), where any action for such
purpose(s) is required. Accordingly, this Report shall not be possessed, circulated and/or distributed in any such country or
jurisdiction unless such action is in compliance with all applicable laws and regulations of such country or jurisdiction. MKSL
requires such recipient to inform himself about and to observe any restrictions at his own expense, without any liability to
MKSL. Any dispute arising out of this Report shall be subject to the exclusive jurisdiction of the Courts in India.

The Research Analyst(s) who have prepared this Report hereby certify that the views /opinions expressed in this Report are
their personal independent views/opinions in respect of the securities and their respective issuers. None of MKSL, Research
Analyst(s), or their relatives had any known direct /indirect material conflict of interest including any long/short position(s) in
any specific security on which views/opinions have been made in this Report, during its preparation. MKSL the Research
Analyst(s), or their relatives have not received any compensation or other benefits from the said issuer company(ies) in last 12
months in any respect whatsoever.
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